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Marketing has fundamentally shifted  
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From the brand pushing creative  
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To now amplifying positive user action 
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Fuddruckers most engaging post got  

over 34,000 likes and 1,100 comments! 

In a community of 100,000 fans, this is outstanding. 
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The reason this post was so successful 

was that Fudds helped out a community 

after a tragic shooting, and a fan 

decided to thank them.  

 

These types of scenarios are a perfect 

way to use social media to amplify the 

good things you do in real life. 

https://www.facebook.com/fuddruckers/posts/10151137497379563 

But  the  post  wasn’t  from  Fuddruckers.  It  was  from  a  loyal  fan. 

https://www.facebook.com/fuddruckers/posts/10151137497379563
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Who are Fudd’s Top Fans by Participation? 
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Which fans are the most influential? 
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Meet Heather.  

Winner of Fudd’s top post. 

Heather Orlowski, the fan who posted the top post,  

comes in 7th by number of total interactions, but she is by far the most influential. 

 

Her influencer score is 100 times higher than the next person on that list - all thanks to her viral post. 

Fans by Participation 

Fans by Influence 
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People Talking About This (PTAT): 

Total number of people who have had a brand related action show up in their news feed. 

Heather’s  post  generated  a  spike  in  PTAT 
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Keep your loyal fans talking! 
                                   By  making  your  posts… 

How to Succeed at Facebook Advertising 

http://allfacebook.com/how-to-succeed-at-facebook-advertising_b44222
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Fuddruckers has an excellent retention rate – over 191 days! 

Why Fuddrucker's retention is at 191 days, the 

highest we've ever seen on any brand. 
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It’s  the  highest  we’ve  ever  seen  on  any  brand 

7% of the fan base are our ultra loyal fans, who have a retention of over 365 days 

 

33% of active fans made at least 2 interactions – that’s  8,900  people 
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Facebook is meant to be interactive. 
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You  cannot  control  the  message… 
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But you can participate in the 

conversation and create influence 
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Killer Tips 

• search ads run to an iframed page with retargeting 

• search ads to steal competitor traffic 

• fiverr and fancyhands to do marketing tasks 

• media coverage for $5 a day 

• getting free products as a reviewer 

• offsite pixel for CPA bidding 

• conversion specs 

• page post ads for organic rank and community magic 
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• PTAT for detecting competitive ad spend 

• Facebook's Power Editor's special features 

• workplace targeted ads to get a job or close deals 

• workplace targets to get immediate satisfaction 

• workplace targets ads as internal bulletin board or client cheer 

• "can I quote you on that?" 
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• custom audience targeting to mirror email 

• Facebook strategy template 

• domain stories 

• page post like stories 

• create passion pages, not company pages 

• apps to collect data/emails 

• local companies: offers and check-in stories 
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Don’t 
• pursue fan-only goals 

• post without some level of ad support 

• build custom apps unless you're sure 

• hire agencies to manage strategy or create content 

• give away ipads or money 

• talk about irrelevant things for sake of engagement 

• use last click attribution 
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THANK YOU 

Dennis Yu 
dennis@blitzmetrics.com  

@dennisyu 

Ask us about our Facebook Training Guide, AND 

Get a sneak peak of our beta Social Dashboard! 

Sign up at BlitzMetrics.com 


